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“�We�Liked�it�So�
Much,�We�Bought�
the�coMpany”
The community’s happy owners purchase full control of Albemarle Plantation

Most people have heard 
about North Carolina’s 
popular beach vacation 
destination, the Outer 

Banks, whose barrier islands separate 
the Atlantic Ocean from the Albemarle 
Sound. On the mainland side, along 
the shores of Albemarle Sound 
(America’s second-largest marine 
estuary — only the Chesapeake Bay is 
larger) is a region known as the “Inner 
Banks,” where topography, water 
and a temperate climate support 
historical communities like North 
Carolina’s Elizabeth City (the “Harbor 
of Hospitality”), Edenton and Hertford.

In the early 1990s, a more 
modern community took its name 
from the body of water it borders. 
Albemarle Plantation did things a 
little differently than many master-
planned communities, creating its 
main amenities first. The Dan Maples 
designed golf course; the 166-slip 
deep-water marina; the 25-meter 
outdoor pool and pool house (including 
tiki bar) overlooking Albemarle Sound; 
the Clubhouse Restaurant with panoramic views of the sound; even 
the tennis courts — all were constructed before the foundation of the 
first home was ever poured.

“Our amenities are incredibly strong,” states Terry Facey, 
president of the Property Owners’ Association. “We welcomed new 
homeowners into a community that encouraged an active and 
exciting lifestyle from day one.”  

Albemarle Plantation has never viewed itself as a typical 
retirement community. With more than 50 social and fitness clubs, 
there are myriad opportunities to make new friends. It’s one of the 
things Jean Wilson loves most about the community.

“You don’t have to work hard to arrange for outside play dates,” 
she says. “There is always something to do.”

Albemarle Plantation offers small boat activities such as water 
skiing, kayaking, canoeing and even paddle boarding, as well as 
fishing and crabbing off the community pier. The Osprey Yacht 
Club is a vital part of marina life at the plantation, where residents 
join together for sailing and cruising excursions and just plain old 
relaxing days on the water.  Fitness options include volleyball, tennis, 
swimming, miles of safe running and cycling routes — and weather 
that makes it all possible year-round.

Angela Ermi and her husband, Jim, have lived at Albemarle 
Plantation for more than five years. Before moving to the area full 
time, they visited often while their home was being built and enjoyed 
the relaxing waterfront and their new friends. Now, she says, “I feel 
like I’m on vacation every single day of my life.”

“I lived in the Washington, D.C. area for almost 25 years,” says 
David Rigby, who with wife Sandra have been residents of Albemarle 
Plantation since 2007. “We’re still close enough that you can drive 
back — you don’t have the hassles of airfare and the like. The road 
connections are good, and you can get to I-95 from here rather quickly.”

The combination of amenities, convenience, beauty and 
weather attracts many retirees from the North here, but it’s the 
“feel” of the community that truly sets Albemarle Plantation apart. 

John Calvano, owner of a commercial furniture company in 
Manhattan, bought a home site at Albemarle Plantation in early 
2012 and is in the process of having his “dream retirement” house 
built. He can’t become a full-time resident fast enough.

“We wanted to move South — but not too far — and we 
wanted to be near water,” explains Mr. Calvano. “In New York 
City, traffic is insane, taxes keep getting worse and I can’t take 
another winter. At Albemarle Plantation, the people just couldn’t 
be nicer. There’s a lot of pride in the community, and that makes 
a difference.”

Earlier this year, that pride manifested itself in a unique way, 
when the residents voted to buy — and enhance — the amenities 
and assets of Albemarle Plantation from the previous developers. 
They invested in themselves, and they’re excited about it.

“We have a vibrant community of successful, smart people 
who saw an opportunity to control their own destiny,” notes 
Jack Wielar, a homeowner who serves on the Property Owners’ 
Association Board and who was active on the initiative to purchase 
the amenities. “We’re in a good place. How many communities 
like ours can say they are totally resident-owned and debt-free?”

High-flying resort communities and developers have come and 
gone over the last decade, but Albemarle Plantation has stood the 
test of time.  Their community-owned Real Estate Sales operation 
saw increased activity after the resident buy-out, a testament 
to the importance of stability and control in today’s real estate 
market.  “I liked it so much, I bought the company” was an 
effective advertising tagline for Remington in the 1980s — and is 
an effective business model for Albemarle Plantation today.


